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Abstract: This study investigates conceptual metaphors in fashion advertising slogans used by American
and Vietnamese brands from a cross-cultural perspective. Using the framework of Critical Metaphor Analysis
(CMA) proposed by Charteris-Black (2004), the research analyzes 20 metaphorical fashion slogans, including
10 American and 10 Vietnamese slogans. The study aims to identify the major conceptual metaphors employed
in the slogans, examine their persuasive and ideological functions, and explore cultural differences reflected in
advertising discourse. The findings reveal that American slogans tend to emphasize freedom, individuality,
competition, and self-expression, whereas Vietnamese slogans focus more on harmony, care, emotional
connection, and community values. These differences can be explained through Hofstede’s cultural dimensions,
particularly individualism versus collectivism. The study highlights the close relationship between metaphor,
culture, and ideology in fashion advertising discourse.
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1. Pat vén dé

Nghién ctru 4n du ¥ niém trong dién ngdn quang co ngay cang duoc quan tim trong ngdn ngit
hoc, truyén thong va phan tich dién ngén. Theo Ngon ngit hoc tri nhan, 4n du khong chi 1a bién phép
tu tr ma con 1a co ché tu duy gitp con ngudi nhan thire khai niém triru tugng qua trai nghiém cu thé
(Lakoff & Johnson, 1980 : 3-5). Vi vay, nghién ctru an du quang céo c6 thé lam 13 co ché thuyét phuc
va gia tri y thirc h€ trong ngén ngfx quang ba thuong mai.

Anderson (1998) cho rang 4n du trong quang cao tryc tuyén gép phan tao hiéu ing cam xuc va
tang tinh thuyét phuc. Agnes (2009) chi ra rang an du quang cao c6 kha nang dinh hinh nhan thire vé
vé dep, stc khoe va 16i song. Kelly (2016) van dung CMA trong nghién ciru khau hiéu quang cao my
pham lién vin hod, qua d6 lam rd cac gia tri van hod va hé tu tuong trong dién ngdn quang cdo.
Charteris-Black (2004) va Koller (2004) ciing nhdn manh vai tro ciia an du trong kién tao y thirc hé va
dinh hudng nhén thirc xa hoi. Tuy nhién, nghién ctru vé an du y niém trong khau hiéu quang cao thoi
trang, dac biét trong ddi chiéu MY - Viét, van con han ché; vi vay bai viét tap trung vao co ché 4nh xa
¥ niém, dic diém vin hod va gia tri tu twdng trong nhom khau hiéu nay.

2. Co sé li luan

2.1. An du ¥ niém

An dy y niém (conceptual metaphor) la khai ni¢m trung tam cua Ngon ngit hoc tri nhan, dugc
Lakoff va Johnson (1980) h¢ thng hod trong cong trinh Metaphors We Live By. Theo quan diém nay,
an du khong chi 1a bién phap tu tir ma con 1a co ché tu duy giup con nguoi hleu va té chuc cac khai
niém triru trong thdng qua cac kinh nghiém cu thé trong doi song. Ban chat caa 4n du y niém la sy 4nh
xa c6 hé thong tir mién ngudn (source domain) sang mién dich (target domain).

Lakoff va Johnson (1980) phan chia an dy y niém thanh ba loai chinh: an du ban thé (ontological
metaphor), an du cau tric (structural metaphor) va an du dinh huéng (orientational metaphor). Trong
khau hiéu quang céo thoi trang, cac mién nguon nhu hanh trinh, chuyén déng, stc manh, anh séng hay
cam xuc thuong duoc st dung dé y niém hoé cac khéi niém triru trong nhu phong céch, ca tinh, vé dep
va thanh cong. Vi du, khiau hiéu “Never stop exploring” cua The North Face phan anh md hinh
LIFE/FASHION IS A JOURNEY, trong khi “Off the wall” cua Vans thé hién md hinh FREEDOM 1S
BREAKING BOUNDARIES.
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Bén canh dé, Kévecses (2005) cho rang an du y niém khong chi mang tinh phé quéat ma con chiu
anh huong manh mé cuaa van hoé va kinh nghiém xa hoi. Biéu nay cho thay cing mét mién nguon
nhung cac cong dong vin hoa khéc nhau cd thé kién tao nhirng céch anh xa khéac nhau. Vi vay, viéc
nghién ctru khau hiéu quang céo thoi trang tir goc nhin lién van hoa s& gop phan lam rd dic diém tu
duy va hé gia trj cua tirng nén vin hoa.

2.2. Phan tich dién ngén phé phan va phan tich @n du phé phan

Phan tich dién ngdn phé phan (Critical Discourse Analysis - CDA) 1a huéng tiép can nghién cau
mdi quan hé giita ngdbn ngit, quyén luc va y thic hé trong dién ngdn xa hoi (Fairclough, 1995). Theo
CDA, quang céo khong don thuan Ia hoat dong thwong mai ma con 1a cong cu kién tao nhan thic x4
hoi, dinh hinh 16i song va gia tri van hoa cta cong chdng.

Trén co so d6, Charteris-Black (2004) phét trién mé hinh Phan tich an du phé phéan (Critical
Metaphor Analysis - CMA) nham két hop Ngon ngir hoc tri nhan véi CDA dé nghién ctu vai trd cua
an du trong viéc thuyét phuc va kién tao y thirc hé. CMA khéng chi ding & viée xac dinh mé hinh 4n
du ma con chd trong giai thich chirc ning xa hoi va gié tri tu twong cia an du trong dién ngdn cu thé.

Theo Charteris-Black (2004), CMA gdm ba buéc chinh: nhan dién an dy, dién giai an du va giai
thich chtrc ning y thirc hé cua an du trong ngit canh xa hoi cu thé.

Trong nghién ciru nay, CMA dugc sir dung nhu khung phan tich trung tam nham Iam r cach cac
thuong hiéu thoi trang My va Viét Nam sir dung an du dé xay dung hinh anh thuong hiéu, tic dong
dén cam xac ngudi tiéu dung va phan anh cac gia tri vin hoa khac nhau gitra hai quéc gia.

2.3. Géc nhin vin hoa lién quéc gia

Nghién ciru nay ciing van dung i thuyét chiéu kich vin hoa cua Hofstede (2001) nham giai thich
su khac biét trong cach kién tao an du giira khdu hiéu quang céo thoi trang My va Viét Nam. Theo
Hofstede, cac nén vin hoé khac nhau s& c6 nhitng hé gié tri va mé hinh tu duy khéac nhau, tir d6 anh
huong dén cach con nguoi sir dung ngdn ngir va dién ngdn quang cao.

Trong md hinh cua Hofstede, My duoc xem la nén vin hoa c6 tinh c& nhan chu nghia
(individualism) cao, dé cao tu do ca nhan, tinh doc 1ap va sy tu khang dinh ban than. Diéu nay duoc
phan &nh trong nhiéu khau hiéu quang céo thoi trang My thdng qua céc 4n du lién quan dén tu do,
kham pha va ca tinh nhu “Just do it”, “Off the wall” hay “Never stop exploring”.

Nguoc lai, vin hoa Viét Nam mang tinh cong dong (collectivism) rd nét, coi trong su hai hoa xa
hoi, tinh gan két va quan hé tinh cam. Vi vdy, khau hiéu quang céo thoi trang Viét Nam thuong st
dung cac 4n du lién quan dén su cham soc, vé dep hai hoa va két ndi cong ddng nhu “Nang niu ban
chan Viét” hay “Khoéc Ién niém vui gia dinh Viét”.

Viéc van dung Ii thuyét Hofstede gitp 1am ré méi quan hé giita n du y niém va dic diém van hoa
trong dién ngbn quang cao thoi trang cia hai québc gia.

3. Phuwong phap nghién ciau

3.1. Ng# ligu

Ngir liéu nghién ciru gom 20 khau hiéu quang céo thoi trang mang tinh an duy, gém 10 khau hiéu
ctia thwong hiéu My va 10 khau hiéu caa thuong hiéu Viét Nam, dugc thu thap tir website chinh thic,
chién dich quang c4o tryc tuyén va nén tang truyén thong thuong mai. Nghién ciru sir dung lay mau c6
chu dich véi cac tidu chi: ¢6 yéu té chuyén nghia hoic &nh xa y niém rd; thudc linh vuc thoi trang; dai
dién cho hinh anh thuong hiéu; va goi ma gia tri van hoa hoac tu tuwéng xa hoi. Do ngit liéu con han
ché, bai viét khdng nham khai quét hoa thong ké ma tap trung vao phan tich dinh tinh.

Céc khau hiéu duoc trinh bay trong Bang 1 dudi day.
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Bang 1. Cac khdu hiéu quang cao thei trang cé chira an du

Cic khiu hiéu quang cdo thoi trang Cic khiu hleu quang cao thoi trang
c6 chira an du ciia My ¢6 chira an du ctia Viét Nam

Run happy (Chay that hanh phic) - Brooks Running; | Dan dau phong cdch - An Phudc.

Outwork them all (Lam viéc cham chi hon tit ca ho) -

Carhartt: Ndng niu ban chdn Viét - Biti’s.

It takes a little more to make a Champion (Can nhiéu

hon mot chiit dé tao nén nha vo dich) - Champion; Khoac lén niem vui gia dinh Viét - Canifa.

Shoes are boring. Wear sneakers. (Giay thi nham chan. | Tén vinh sy tw tin ciia phu nit qua thoi trang - COCO
Hay mang sneaker.) - Conversg; SIN.

Fall into the Gap (Pam minh vao phong cach ctia Gap)

- Gap; Tinh té¢ moi ngay - Elise.

Quality never goes out of style (Chat lwong khong

bao gid 161 mét) - Levi’s: Tién phong dong hanh cung phu nit Viét - Eva de Eva.

Thoi trang khéng gi khdc ngodi s doi méi ban than

Just do it (Ctr lam di) - Nike; méi ngay - ICON DENIM.

Never stop exploring (Khéng bao gio ngimg kham pha)

~ The North Face: Diém nhan ca tinh - IVY moda.

Nature needs heroes (Thién nhién can nhiing nguoi

hung) - Timberland; Dep tir bén trong - ONOFF.

Off the wall (Khac biét, pha cach) - Vans. Look good, feel good - YODY.

3.2. Khung nghién cizu

Nghién ctru sir dung phuong phap dinh tinh, két hop giita Ngén ngit hoc tri nhan (Cognitive
Linguistics), Phan tich dién ngén phé phén (Critical Discourse Analysis - CDA) va Phan tich an du
phé phan (Critical Metaphor Analysis - CMA). Trén co s& md hinh ciia Charteris-Black (2004), nghién
ctu tién hanh phan tich theo ba budc: nhan dién (identification), dién giai (interpretation) va giai thich
(explanation).

O budc nhan dién, cac khau hiéu dugc khao sat theo tinh than MIP/MIPVU (Pragglejaz Group,
2007; Steen va cong su, 2010): xac dinh don vi tir vung/cum tir ndi bat, xem xét nghia ngit canh, ddi
chiéu véi nghia co ban va ghl nhan truong hop c6 tuong phdn nhung hiéu dugc qua quan h¢ anh xa. Do
khau hiéu quang cao ngan va ham sc, chi nhiing biéu thic co can cu chuyen mien rd mai dugc dua vao
phan tich. O budc dién giai, khiu hiéu dugc phan loai theo mién ngudn nhu hanh trinh, sitc manh, cam
xuc, tu do, co thé, chuyén dong va khéng gian. O budc giai thich, cac an du duogc dit trong bdi canh
quang cao va vin hoé dé 1am rd chire nang thuyét phuc, gia tri y thic hé va dic diém tu duy van hoa.

Cac md hinh an du y niém dugc xé4c 1ap bang cach nhém céc biéu thac c6 ciing mién ngudn hoic
cung co ché anh xa trong toan bo ngir liéu. Truong hop chi xuat hién trong mot khau hiéu nhung c6
gia tri dién giai ndi bat duoc trinh bay nhu biéu thic an dy b trg hoic minh hoa cho mét nhém mo
hinh r6ng hon.

Dé tang do tin cay, viéc phan tich khdng chi dua vao Hofstede ma con chu y dén quan hé gitra
ngon ngt, quyén lyc meém va y thic h¢ tiéu dung: cach khau hiéu kién tao nguoi tiéu dung Ii tuong,
chuan hoa gia tri vé co thé/gisi va dinh vi thuong hiéu nhu chii thé trao quyén, cham séc hoic dong hanh.

Ngoai ra, nghién cau con su dung phuong phap phan tich dbi chiéu nham 1am rd sy twong dong
va khac biét trong cach st dung an du gitta khau hiéu quang céo thoi trang cia M§ va Viét Nam tir goc
nhin lién vin hoa.

4. Két qua nghién ctru

Trén co s& khao sat 20 khau hiéu quang céo thoi trang, nghién ctru da nhan dién nhiéu mé hinh
an du y niém ndi bat trong dlen ngon quang cao cia My va Viét Nam. Két qua cho thay céc khau hiéu
thuong su dung nhitng mién nguon quen thudc nhu hanh trinh, chuyén dong, sicc manh, cam xdc,
khong gian va quan hé con ngudi dé y niém hod cac khai niém triru twong nhu phong cach, vé dep, ca
tinh va ban sic thuong hiéu.
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Céc md hinh xuét hién ré gdm: THOI TRANG LA TU DO (FASHION IS FREEDOM), PHONG
CACH LA BAN SAC (STYLE IS IDENTITY), VE PEP LA HANH PHUC (BEAUTY IS
HAPPINESS), THOI TRANG LA HANH TRINH (FASHION IS A JOURNEY) va PHONG CACH
LA QUYEN LUC (STYLE IS POWER). Nhitng md hinh nay vira quang ba san pham, vira gop phan
kién tao hé gia tri van hoé va dinh huéng nhan thirc ngudi tiéu ding. Cac mé hinh va biéu thirc an du

duoc tong hop trong Bang 2.

Bang 2. Cac md hinh va biéu thic dn du ¥ niém trong khdu hiéu quang céo thoi trang

Mb hinh Tén tiéng Anh | Mién ngudn Khau higu tiéu biéu Tén tiéng Anh
4n du y niém chinh
THOI TRANG LA FASHIONIS | Tudo/pha | Off the wall (Khac biét, pha cach) | Thoi trang la phuong tién
TU DO FREEDOM V& giGi han - Vans; Shoes are boring. Wear phé v gigi han va thé
sneakers. (Giay thi nham chan. hién céa tinh ca nhan
Hay mang sneaker.) - Converse
THOI TRANG LA FASHION IS Hanh trinh / Never stop exploring (Khéng bao | Phong cach la qua trinh
HANH TRINH AJOURNEY | kham pha/ gio nging kham pha) - The North | kham pha, phét trién va
chuyén dong | Face; Ddn dau phong cach - An khéng dinh ban than
Phudc
PHONG CACH LA | STYLEIS Canhtranh/ | Justdo it (Cir lam di) - Nike; Thoi trang gén vai thanh
QUYEN LUC POWER chién thdng / | Outwork them all (Lam viéc chdm | cdng, canh tranh va sirc
hanh dong chi hon tit ca ho) - Carhartt; It takes | manh ca nhan
a little more to make a Champion
(Can nhiéu hon mot chit dé tao
nén nha vé dich) - Champion
VE BPEP LAHANH | BEAUTY IS Cam xuc tich | Run happy (Chay that hanh phic) | Mic dep mang lai cam
PHUC HAPPINESS cuc / niém - Brooks Running; Look good, xUc tich cuc va su tu tin
vui feel good - YODY
THOI TRANG LA FASHION IS Cham soc / Nang niu ban chan Viét - Biti’s; Thoi trang mang lai sw
SU CHAM SOC CARE gia dinh / Khodc In niém vui gia dinh Viét | bao vé, gan két va cam
bao vé - Canifa xUc tich cuc
PHONG CACH LA | STYLEIS Dauan/sy | Piém nhan ca tinh - IVY moda; Phong cach 1a ddu hiéu
BANSAC CANHAN | IDENTITY khac biét Off the wall (Khac biét, phé cach) - | nhan dién, thé hién ca
Vans; Ton vinh sy ty tin cua phu tinh, sy khac biét va su tu
niz qua thoi trang - COCO SIN tin
Biéu thirc bd tro: FASHION IS | Ddi mai/ Thoi trang khéng gi khac ngoai Minh hoa céch thoi trang
THOI TRANG LA TRANSFORM | thay dbi / sw doi méi ban than méi ngay - dugc ¥ niém hod nhu qua
SU CHUYEN DOl ATION phat trién ICON DENIM; lién hé véi nhém | trinh di méi va hoan
THOI TRANG LA HANH thien ban than
TRINH/PHAT TRIEN
Biéu thirc b tro: VE | BEAUTY IS Khong gian | Pep tir bén trong - ONOFF; lién Minh hoa cach vé dep
DEP LA GIA TRI INNER bén trong / hé voi nhém VE DEP LA HANH | duoc dién giai nhu trang
BEN TRONG VALUE ndi tam PHUC/GIA TRI NOI TAl thai noi tai, su thoai mai
va tu tin
Biéu thirc bd tro: FASHION IS | Bong hanh/ | Tién phong dong hanh cing phy | Thoi trang duoc y niém
THOI TRANG LA COMPANION | hétrg/quan | nir Viét - Evade Eva ho4 nhur nguoi ban ddng
SU DONG HANH SHIP hé hanh cua phu nix
Biéu thirc bd tro: FASHION IS | Thanhlich/ | Tinh té mdi ngay - Elise Thoi trang gin véi su
THOI TRANG LA ELEGANCE hai hoa thanh lich va hai hoa
SUTINHTE trong doi séng hing ngay
Biéu thirc bd tro: FASHION IS | Khénggian/ | Fall into the Gap (Bdm minh vao | Thai trang dugc y niém
THOI TRANG LA SPACE chuyén dong | phong cach cua Gap) - Gap hoa nhu mét khong gian
KHONG GIAN trai nghi¢ém ma ngudi
tiéu dang c6 thé budc vao
Biéu thirc bd tro: STYLE IS Thoi gian / Quality never goes out of style Phong cach va chit luong
PHONG CACH LA | TIMELESS subénvitng | (Chéat luong khéng bao gio I3i duoc xem nhur gia tri bén
GIATRIVINHCUU | VALUE mét) - Levi’s viing vuot thoi gian
Biéu thirc bd tro: CONSUMERS | Anh hing / Nature needs heroes (Thién nhién | Ngudi tiéu ding duoc
NGUOI TIEU DUNG | ARE HEROES | trach nhigm | cén nhiing nguoi hiing) - xay dung nhu cha thé co
LA NGUOI HUNG xa hoi Timberland trach nhiém x& hoi va kha
ning ciru thé gigi
Biéu thuc bd tro: FASHION IS Sic manh / Ton vinh sy tir tin ciia phy niF qua | Thoi trang giGp phu nit ty
THOI TRANG LA EMPOWERM | su tu tin/ thoi trang - COCO SIN tin va khang dinh gia tri
SU TRAO QUYEN | ENT néng d& ban than
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Két qua nghién ctru cho thiy khau hiéu quang céo thoi trang My c6 xu huéng sir dung céc an du
lién quan dén ty do, kham pha, canh tranh va khang dinh ca nhan. Céac khau hi¢u nhu Just do it; Off
the wall hay Never stop exploring phan anh rd ddc diém ciia nén vin hoa dé cao chii nghia ca nhan va
tinh than chinh phuc. Nguoc lai, khau hi¢u quang cdo thoi trang Viét Nam thudng tap trung vao cc
gia tri nhu sy hai hod, tinh té, cham soc va két ndi cong dong, thé hién qua cac khau hiéu nhu Nang
niu ban chan Viét; Khodc 1&n niém vui gia dinh Viét hay Pep tir bén trong.

Su khac biét nay cho thiy an du trong khau hiéu quang céo thoi trang khong chi 1 phurong tién
ngbn ngir nham ting tinh biéu cam ma con phan anh dic diém tu duy van hoa va hé gia tri x& hoi cia
tirng quéc gia.

4.1. Mb hinh dn du y niém THO1 TRANG LA TU DO (FASHION IS FREEDOM)

Mot md hinh néi bat trong khau hiéu My la THOI TRANG LA TU DO (FASHION IS
FREEDOM), thé hién qua Off the wall ciia Vans va Shoes are boring. Wear sneakers. ciia Converse.
Theo CMA, viéc phan tich duoc trién khai qua ba budc: nhan dién, dién giai va giai thich.

O budc nhan dién, “wall”, “off the wall” va “boring” chuyén tir nghia vat thé/khdng gian hoic
cam giac thong thudng sang biéu twong cua gisi han, khuén mau va su pha céch.

O budc dién giai, cac khau hiéu anh xa mién ngudn ty do/phé v& gidi han sang mién dich thoi
trang va phong cach ca nhan.

Bdng 3. Anh xa ciia mé hinh THOI TRANG LA TU DO

Mién ngudn: - Mién dich:
Tuw do / pha v& gidi han Thoi trang
Wall (birc tuong) = Chuén muc x3 hoi
Off the wall (ra khoi birc tuong) => Pha bo khuon mau thoi trang
Boring (nham chan) => Phong cach truyén thong
Sneakers => Su tré trung va ca tinh
Tu do lya chon => Tu do thé hién ban than

Tir c4c anh xa trén c6 thé xéac 1ap hai md hinh an du y niém chinh:
e FASHION IS FREEDOM (Thoi trang Ia ty do);
e STYLE IS BREAKING BOUNDARIES (Phong céch la sy pha v& gidi han).

O budc giai thich, cac khau hiéu kién tao nguoi tiéu dung nhu ca nhan doc 1ap, dam khac biét va
xem thoi trang nhu cong cu thé hién cdi t6i. Day 1a bieu hign r6 cta y thirc hé tiéu dung dé cao tu do
ca nhan trong dién ngbn quang cado My.

4.2. Md hinh d@n du y nigm THO1 TRANG LA HANH TRINH (FASHION IS A JOURNEY)

M6 hinh THGI TRANG LA HANH TRINH (FASHION IS A JOURNEY) Xuat hién & ca hai hé
ngir liéu, tiéu biéu la Never stop exploring cia The North Face va Dan dau phong cach ctia An Phudc.

Céc biéu thic “exploring”, “never stop” va “dan dau” thuoc mién nguon hanh trinh/chuyén dong,
nhung dugce dung dé ndi vé sy phat trién phong céch va ban sac.

Bang 4. Anh xa ciia md hinh THOI TRANG LA HANH TRINH

Mién nguén: Hanh trinh => Mién dich: Thoi trang
Exploring (khdm phd) => Trai nghiém phong cach
Journey (hanh trinh) => Qué trinh xay dyng ban sic
Never stop => Lu6n d6i méi ban than
Dén dau = Khiang dinh vi thé xa hoi
Dich dén = Hinh anh ca nhan 1i tuong

Khau hi¢u Never stop exploring y niém hoa thoi trang nhu mot hanh trinh kham pha ban than
khong c6 diem dimg. Ngudi tiéu dung duoc khuyen khich vuot khoi gisi han quen thuge dé tim kiem
trai nghiém méi. Trong khi do, khau hiéu Dan dau phong cach lai gan thoi trang véi vi thé va su cong
nhan xa hoi.
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Su khéc bigt cho thay khau hiéu My nhan manh kham phé va tu khiang dinh c& nhan, con khau
hiéu Viét Nam gan phong cé&ch vai vi the, su thanh lich va su cong nhan x& hoi.
4.3. M hinh dn du y nigm PHONG CACH LA QUYEN LUC (STYLE IS POWER)

M6 hinh PHONG CACH LA QUYEN LUC (STYLE IS POWER) xuat hi¢n trong Outwork them
all; It takes a little more to make a Champion va Just do it.
~ Céc bicu thirc “outwork”, “champion” va “do it” huy dong mién nguon canh tranh, hanh dong va
chién thang dé gan thoi trang véi nang lyc ca nhan.
Bang 5. Anh xa ciia md hinh PHONG CACH LA QUYEN LUC

Mién ngufﬁ’ln: ] - Mién dich:
Canbh tranh / chién thang Thoi trang
Champion (nha vo6 dich) = Nguoi tiéu dung 1i tudng
Outwork (vurgt hon nguoi khac = Khing dinh ban than
Action (hanh dong) = Strc manh ca nhan
Victory (chién thing) => Thanh cong xa hoi
Competition (canh tranh) => Gia tri thuong hiéu

Céc khau hiéu nay kién tao hinh anh nguoi tiéu dung nhu nhitng ca nhan manh mg, luén nd luc
vuot 18n va chién thing ngudi khac. Thoi trang khdng chi 1a san pham tiéu dung ma tré thanh biéu
tuong cua thanh cong va nang luc ca nhan.

Tir g6¢c nhin CMA, md hinh nay ty nhién hoa hinh anh ngudi tiéu dung hiéu suat cao, ludn hanh
dong va chiing minh ban than qua lua chon thuong hiéu.

4.4. M6 hinh dn du y nigm THO1 TRANG LA SU CHAM SOC (FASHION IS CARE)

Trong nhom khau hiéu Viét Nam, mién ngudn chiam soc, gan giii va két ndi cong dong noi bat
qua Nang niu ban chan Viét cua Biti's va Khoac 1én niém vui gia dinh Viét cua Canifa.

NAang niu va niém vui gia dinh déu 1a nhiing biéu thirc mang tinh an du. “Nang niu” von thudc
mién ngudn chiam séc co thé, trong khi “khoac 1&n niém vui” chuyén cam xdc triru twong thanh vat thé
c6 thé mic 18n co thé.

Bang 6. Anh xa cizia md hinh THOI TRANG LA SU CHAM SOC

Mién ngudn: - Mién dich:
Cham soc / gia dinh Thoi trang
Nang niu => Su thoai mai va bao vé
Ban chan Viét => Nguoi tiéu dung Viét Nam
Gia dinh => Cong dong tiéu dung
Khodc 1én niém vui => Trai nghiém cam xuc tich cyc

Thoi trang duoc ¥ niém hod nhu mét chu thé c6 kha ning cham séc va mang lai cam xdc tich cuc
cho con nguoi. San pham khéng chi c6 chirc nang sir dung ma con tré thanh biéu twong cua su gén bo
va quan tam.

Céc khau hiéu nay phan anh xu huéng dé cao gia dinh, su hai hda va cam x(c cong dong; thuong
hiéu duoc xay dyng nhu mot cha thé gan giii, biét quan tdm va dong hanh.

4.5. M6 hinh én dg y nigm VE DEP LA HANH PHUC (BEAUTY IS HAPPINESS)

M6 hinh VE DEP LA HANH PHUC (BEAUTY IS HAPPINESS) xuét hién qua Run happy cua
Brooks Running va Look good, feel good caa YODY, lién két thoi trang véi cam xuc tich cuc va su tu tin.

Céc biéu thure happy, feel good va look good déu I nhitng biéu thirc mang tinh 4n du. Trong nghia
thong thuong, happy va feel good thugc mién cam xuc, nhung trong khau hiéu quang céo chiing dugc
chuyén sang biéu dat trai nghiém tiéu ding va gia tri cia san pham thoi trang.
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Bang 7. Anh xa ciia md hinh VE PEP LA HANH PHUC

Mién ngudn: - Mién dich:

Cam xuc tich cye / hanh phic Thoi trang / vé dep
Happy (hanh phuc) => Trai nghiém tiéu dung tich cuc
Feel good (cam thay tot) = Su tu tin
Look good (trong dep) => Hinh anh c4 nhén 1i tuéng
Nang luong tich cuc = Gia tri thuong hiéu
Su thoai mai tinh than = Gia tri clia san phém

Céc khau hiéu nay y niém hoa thoi trang nhu mét ngudn mang lai niém vui va sy ty tin cho con
nguoi. Viéc mic dep duoc lién hé tryc tiép voi cam gidc hanh phiic va nang luong tich cuc trong cudc song.

Run happy thién vé trai nghiém cam xdc ca nhan, con Look good, feel good giir sac thai can bang,
gan gili va phu hop doi song thuong nhat.

4.6. M6 hinh 4n du y niém PHONG CACH LA BAN SAC CA NHAN (STYLE IS IDENTITY)

Nhém biéu thic PHONG CACH LA BAN SAC CA NHAN (STYLE IS IDENTITY) duoc nhan
dién tir cac khau hiéu cting nhan manh cé tinh, sy khac biét va sy ty tin nhu Piém nhdn cé tinh; Off the
wall va Tén vinh su tu tin cua phu nir qua thoi trang. Trong nhdm nay, phong céch thoi trang khéng
chi Ia hinh thtrc bén ngoai ma tré thanh dau hiéu nhan dién cai toi.

Biéu thirc “diém nhan” 1a mot biéu thirc an du. Trong nghia gbc, “diém nhan” thugc mién thi giac
va nghé thuat thiét ké, chi yéu té ndi bat trong b cuc. Tuy nhién, trong khau hiéu quang céo thoi trang,
cum tir nay dugc dung dé ndi vé cé tinh va su khac biét cua con ngudi.

Bang 8. Anh xa ciia nhém biéu thixc PHONG CACH LA BAN SAC CA NHAN

~ Mién nguén: _ Mién dich:
Dau an/ ca tinh / sy tu tin Phong cach
Diém nhén = Ca tinh riéng
Khéc biét / phéa cach => Ban sic ca nhan
Tu tin = Khang dinh gia tri ban than
Déu hiéu nhan dién => Phong cach thoi trang

Khau hiéu nay y niém hoé phong cach nhu mét dau an glup con nguol ndi bat va duoc nhan dién
trong x& hoi. Quan 4o va phu kién khdng chi mang chirc ning st dung ma con 1a céng cu thé hién céi toi.

Khau hi¢u cho thay quang cao thoi trang Viét Nam hién dai vira tiép nhan xu hudng ca nhan hoa
toan cau, vira glu’ sac thai mém mai va tinh té trong biéu dat.

4.7. Biéu thirc dn du béo tro THO1 TRANG LA SU CHUYEN DOI (FASHION IS
TRANSFORMATION)

Biéu thirc Thoi trang khong gi khac ngoai si doi mdi ban than méi ngay cia ICON DENIM la
truong hop bé tro cho nhom an du vé hanh trinh, phat trién va hoan thién ban than. Vi chi Xuét hién
trong mot khau hiéu, bai viét coi day 1a biéu thic an du minh hoa cho co ché THOI TRANG LA SU
CHUYEN DO (FASHION IS TRANSFORMATION) khong phai mo hinh khai quat ¢6 tan suét cao.

Bleu thuc d‘ol méi ban than mang tinh an du rd rét. “Doi mai” vén thuoc mién ngu0n thay doi,
phét trién va tai ciu tric, nhung trong khau hiéu nay né dugc ding dé néi vé phong cach séng va hinh
anh cé nhan.

Bang 9. Minh hoa &nh xg cua biéu thize THOI TRANG LA SU CHUYEN DPOI

Mién nguén: . Mién dich:
Su thay doi / phét trien Thoi trang
D6i méi ban than => Thay ddi phong cach
M3Ji ngay => Qua trinh phét trién lién tuc
Chuyén doi => Hoan thién hinh anh ca nhén

Lam moi => Cap nhat ban séc tiéu dung
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Khau hiéu nay y niém hoa thoi trang nhu moét qua trinh lién tuc giup con nguoi cai thién hinh anh
va tai dinh nghia ban than. Viéc thay ddi trang phuc duoc lién két voi sy phét trién ca nhan va doi méi
16i sdng.

Céch dién dat nay gan tiéu dang thoi trang véi qua trinh cai thién ban than, ddng thoi cho thay
sic thai ¢6i méi hai hod hon 13 pha v& hoan toan chuan muc x4 hoi.

4.8. Biéu thikc @n du bé tro VE PEP LA GIA TRI BEN TRONG (BEAUTY IS INNER VALUE)

Khau hiéu Pep tir bén trong cia ONOFF la biéu thic an du bd tro trong nhém an duy vé vé dep,
cam xUc tich cyc va gié tri noi tai. Tir biéu thirc “bén trong™, vé dep duoc y niém hoa khong chi nhu
thugc tinh bé ngoai ma con nhu trang thai noi tai, su thoai mai va su tu tin.

Biéu thirc “bén trong” khéng chi mang nghia khong gian vat 1i ma con duoc chuyén sang biéu dat
gi& tri noi tai va sy tyu tin cta con nguoi.

Bang 10. Minh hoa anh xa cua biéu thizc “Pep tir bén trong ”

Mién nguén: . Mién dich:
Khéng gian bén trong Vé dep
Bén trong => Ngudn gdc caa vé dep
Chiéu sau / noi tai => Gié tri tham my khdng chi & bé ngoai
Trang thai bén trong => Su thoai mai va tu tin
T bén trong ra bén ngoai => Vé dep duoc kién tao tir gid tri noi tai

Khau hiéu nay cho thay vé dep khong chi nam & hinh thirc bén ngoai ma xuat phat tir cam giac
thoai mai, tu tin va hai hoa bén trong con nguoi.

Vi vy, truong hop nay nén duoc hiéu nhu minh hoa cho nhom an du vé vé dep va gia tri noi tai,
khdng phai nhu mdt md hinh ¢6 tan suét cao.

4.9. Cac md hinh d@n du bé tre trong khadu higu quang céo theéi trang

Bén canh cac mé hinh trung tam, dix liéu con cd mot sé biéu thirc an du bd tro. Cac truong hop
nay khong du tan suat dé xem 1a mo hinh khéi quat, nhung van gitp 1am rd y thic hé tieu dung va
chién luoc dinh vi thuong hiéu.

Mb hinh THOI TRANG LA KHONG GIAN (FASHION IS SPACE) thé hién qua Fall into the
Gap: thoi trang dugc y niém hod nhu mot khéng gian trai nghiém ma nguoi tiéu dung budc vao.

M6 hinh PHONG CACH LA GIA TRI VINH CUU (STYLE IS TIMELESS VALUE) trong
Quality never goes out of style gan phong cach va chat lwong véi gié tri bén viing.

Khau hiéu Nature needs heroes thé hién mé hinh NGUOI TIEU DUNG LA NGUOI HUNG
(CONSUMERS ARE HEROES), gén san pham thoi trang véi trach nhiém mai truong va dao duc tiéu dung.

O Viét Nam, Tién phong dong hanh cing phu ni Viét thé hien THOI TRANG LA SU DONG
HANH (FASHION IS COMPANIONSHIP), xay dung thuong hiéu nhu nguoi ban hd tro phu ni.

Tinh té mgi ngay thé hién THOI TRANG LA SU TINH TE (FASHION IS ELEGANCE), gin
thoi trang vai veé dep thanh lich va sy phu hop xa hoi.

Nhin chung cac moé hmh bo tro cho thay quang céo thm trang vira phan anh h¢ gia tri van hod,
vira tham gia kién tao 15i sdng, dao dirc tiéu dung va ban sic thuong hiéu.

4.10. So sanh ddc diém vin hoa trong khau higu quang céo thei trang My va Viét Nam

Két qua nghién ciru cho thiy su khéc biét trong cach sir dung 4n du cua khau hiéu quang céo thoi
trang My va Viét Nam phan anh 5 dic diém van hoa va hé gia tri xa hoi cua hai quéc gia. Dudi goc
nhin cua Critical Metaphor Analysis (CMA), khiu hiéu quang cao khong chi quang ba san pham ma
con gép phan dinh hinh hinh anh nguai tiéu dang i tuong va phong céch SOng xa hoi.

Khau hi¢u quang céo thoi trang My thuong sir dung cac mién nguén nhu ty do, canh tranh, kham
pha va hanh dong. Nhiing khau hiéu nhu “Just do it” (Ctr 1am di), “Off the wall” (Khéc biét, pha céch)
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hay “Never stop exploring” (Khong bao gio ngirtng khdm pha) x&y dung hinh anh nguoi tiéu dung nhu
nhitng ca nhan doc 1ap, chu dong va luén vuot qua giéi han ban than. Didu nay phan anh dic diém
individualism va masculinity cao cta van hod My theo Hofstede (2001).

Nguoc lai, khau hiéu quang céo thoi trang Viét Nam thuong tap trung vao cac mién nguon nhu
su cham séc, hai hoa, cam xdc va két ndi cong dong. Cac khau hiéu nhu “Nang niu ban chan Viét”,
“Khoéc 1én niém vui gia dinh Viét” hay “Pep tir bén trong” cho thiy thoi trang khéng chi mang gia tri
tham m§ ma con gan véi su quan tdm va tinh cong dong. Didu nay phan anh dic diém collectivism cua
van hoa Viét Nam.

Tir cac m6 hinh va biéu thirc an du y niém da phan tich, c6 thé khéi quat su khac biét giira hai hé
khau hiéu theo mot s truc dbi chiéu van hoa va dién ngon nhu sau:

O binh dién y thirc hé, cac mé hinh an du ty nhién hod mét s gia tri tiéu dung: tu do, quyén lec
va hanh trinh bién viéc mua/mac thanh biéu twong cia cai toi nang dong; cham soc, hanh phic va gia
tri bén trong lién két san pham véi gia dinh, su tinh té, co thé va cam xdc cong dong.

Hofstede Vi vay chi duoc dung nhu mot diém tya giai thich van hoé; phan din giai chinh cua bai
viét van dua vao CMA dé lam rd cach khau hiéu kién tao chu thé tiéu dung, dinh vi thuong hiéu va ty
nhién hoa céc gia tri tiéu dung.

Bang 11. Téng hop dai chiéu khdu hiéu quang céo thoi trang My va Viét Nam
theo géc nhin van hoa va CMA
Truc déi chiéu Khau higu My Khau hiéu Viét Nam Nhan xét tong hop
Day la truc dbi chiéu vin hoa ré

Nhé4n manh c4i t6i doc 1ap, | Nhin manh quan hé, gia

Chu nghia c nhan/ | L' 4500 ¢4 nhan va dinh, su cham séc va cong | Mnat khau hicu My kien tao
chu nghia tap thé A X PN AN 4 nguoi tiéu dung nhu ca nhan tu
Lo quyeén tu lya chon: Justdo | dong: Nang niu ban chéan M A D \fia <
(Individualism vs. o . S AT . chu, con khau hiéu Viét Nam dat
L. it; Off the wall; Never stop | Viét; Khoac 1én niem vui gia A s g
Collectivism) . ) . ngudi tiéu dung trong mang luéi
exploring dinh Viét PN 3
quan hé va cam xdc cong dong.
Thanh tich/canh Céac mién nguon hanh Céac mién nguon tinh te, TI’}lC nay lién h¢ véi chicu canh
A hxs s N s A - o \ . thanh tich trong Hofstede nhung
tranh va hai hoa/ déng, canh tranh va chien cham sdc, dong hanh va quan xS
N g P A2l A s g dugc dien giai linh hoat qua
quan hé thang noi bat trong hé noi bat trong Tinh té moi L Gx AN pe b A
. : N AT A CMA: dién ngdn My thién vé
(Achievement/ Outwork them all; It takes ngay; Nang niu ban chan P YRR R
- - Y s 2 N hiéu suat va vuot I&n; dién ngdn
Competition vs. a little more to make a Viét; Tién phong dong hanh Viet thien vé su phil hob. auan
Harmony/Relation) Champion; Just do it cung phu ni Viét. .. j s P 0P d

tAm va cn bing x4 hoi.

Diém nhdn ca tinh; Dan dau | Ca hai hé khau hiéu déu khai
phong céch; Tinh té mai thac ban sic ca nhén, nhung
ngdy van noi dén ban sic cd | khau hiéu M§ ddy manh tinh pha

Ty thé hién/pha v& Off the wall va Shoes are
giai han va phu hop boring. Wear sneakers. goi

xa h<_>|/t_|nh te (Self_ y vigc pha b,o kheon\malﬂ’ nhan nhung dat trong sac thai | céach, con khau hiéu Viét Nam
expression vs. Social | lgya chon khéc biét va thé . s oa A Al i oia o 2

L thanh lich, hai hoa va duoc diéu tiét cai tdi trong khudn kho
Harmony) hién cé tinh.

x& hoi cdng nhan. tinh t& va phu hop x4 hoi.
Nguoi tiéu dung dugc hinh
dung nhu chi thé tim kiem

Nguoi tiéu dung dugc hinh
dung nhu chu thé chu

done. ddm hanh don su cham s6c, niem vui gia Day 1a truc CMA quan trong: an
Hinh énh nguoi tiéu one, cafl ong, dinh, sy ty tin va qua trinh du khdng chi md ta san pham
N, kham ph4, canh tranh va S A A x N
dung Ii tuong (Ideal tham chi ¢6 trach nhiem xé hoan thién ban than: Nang ma con kién tao mau nguoi tiéu
Consumer Subject) : j niu ban chan Viét; Dep tir dung ma thuong hiéu mong

hoi: Just do it; Never stop

exploring: Nature needs bén trong; Thoi trang khong | muon.

gi khac ngoai sy doi méi ban

heroes. A PN
th&n moi ngay.
phuc va dinh vi hanh déng khong gién trai dinh Vi nhu\chﬁ thé cham 3 van hoa dan th ma con {y ch!én
th&ong heu nghiérﬁ hO’ﬁC st menh ca soc, déng han,h, Faorcém_glac luge thuong higu: mot bén kich
(Persuasive/Brand nhan/xa hoi: Nike, The an tam, tinh t€ va ket noi: hoat ham muon tu khang dinh,
Positioning Strategy) | North Facé'Gap ' Biti's, Canifa, Eva de Eva, bén kia nhan manh sy gan gii,
' y ONOFF, YODY. tin cdy va hai hoa.

Timberland, Levi's.
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Nhin chung, khau hiéu quang céo thoi trang My thién vé xay dyng hinh anh c4 nhan manh mé va
tu do, trong khi khau hiéu Viét Nam nhan manh sy tinh té, cam xdc va tinh cong dong. Tuy nhién, ca
hai déu huéng téi viéc lién két thoi trang véi sy tu tin, hanh phic va hoan thién ban than trong bdi canh
van hoa tiéu dung hién dai.

5. Két luan

Nghién ciru nay phan tich 20 khau hiéu quang céo thoi trang My va Viét Nam tir goc nhin Ngon
ngit hoc tri nhan va CMA. Két qua cho thdy an du vira la cong cu tri nhan vira 1a phuong tién kién tao
y thirc hé trong dién ngon thuong mai. Cac mo hinh an du gitp thuong hiéu xay dung hinh anh, tac
dong cam xUc va y niém hoa thoi trang nhu phuong tién thé hién ban séc, thanh céng, hanh phc hozc
két ndi cong dong.

Nghién ciru ciing cho thay khac biét van hoa va chién luoc dién ngdn giira hai hé khau hiéu. Khau
hiéu My nhan manh tu do c& nhan, canh tranh, kham pha va vuot gidi han; khau hiéu Viét Nam tap
trung vao hai hoa, tinh té, cham séc va cong dong. Dudi goc nhin CMA, khac biét iy phan anh cac
hinh mau nguoi tiéu dung khac nhau: ca nhan hanh dong va ty khiang dinh & dién ngén My; chu thé
gan két va duoc cham soc trong didn ngdn Viét Nam.

Bén canh nhitng khéc biét, khau hiéu quang céo thoi trang cua hai qudc gia ciing ¢ diém tuong
ddng khi déu hudng t6i viéc xay dung hinh anh ngudi tiéu dung Ii twéng gan vai su ty tin, hanh phic
va hoan thién ban than. Diéu nay cho thy trong bi canh toan cau hod, quang cao thai trang ngay cang
khdng chi ban san pham ma con ban phong céch sdng va ban sic c& nhan.

Nghién ctu gop phan mé rong hudng tiép can CMA trong quang céo thoi trang va 1am rd quan
hé giita ngdn ngit, van hoé va y thirc hé. Tuy nhién, do gidi han di liéu, bai viét mai tap trung vao khau
hiéu ngdn ngit, chwa phan tich cac yéu to da phuong thirc nhu hinh anh, mau sic hay thiét ké thi giac.
Céc nghién ciu tiép theo c6 thé ma rong ngix liéu va két hop phan tich da phuong thuc.
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